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The Advertiser Magazine is published every 
month, except for January. It is bursting 
with useful adverts for a broad range of 
businesses located in Mojacar, Garrucha, 
Vera Playa, Antas, Los Gallardos, Bedar, 
Turre, Albox, Alfoquia and Zurgena.
Hugely popular with readers, the magazine is 
known for its photographic reporting of local 
events. It also contains articles written by the 
local community, for the local community.
The Advertiser Magazine is delivered to over 
200 local distribution points including our 
advertisers. The Advertiser Magazine is also 
available to download from our website
www.advertisermojacar.com and 
approximately 2,200 downloads are recorded 
each month.
This means that you can always get a copy.
To advertise please get in touch using the 
details below.

Est. 2001 Welcome 
to the July issue of the  
Advertiser Magazine

Well, summer has officially settled in, and judging 
by the temperatures, it appears the sun has no 
intention of taking a day off anytime soon. The 
beaches are busy, the terraces are full, and air 
conditioning has once again become everyone’s 
favourite household appliance. 
 
June was packed with celebrations. From the 
spectacular Moors and Christians festivals in Vera 
and Mojácar to the magical night of San Juan, our 
corner of Spain certainly knows how to welcome 
the summer in style. We hope you enjoyed the 
parades, the music, the fireworks and perhaps even 
a midnight paddle in the sea. You might see some 
photos inside this issue.  
 
Now it’s time to embrace everything July has to 
offer. Long lazy lunches, evenings spent outdoors 
with friends, family barbecues, holidays, and those 
wonderful moments when the only item on your to-
do list is finding somewhere cool to sit. 
 
Of course, July also brings the annual migration of 
holidaymakers. The roads are a little busier, parking 
spaces become mythical creatures, and a five-minute 
trip to the supermarket somehow turns into a 
sightseeing tour. Still, it’s wonderful to see so many 
visitors enjoying our beautiful corner of Spain and 
supporting local businesses. 
 
As always, we’d like to say a huge thank you to our 
advertisers, contributors and loyal readers and give 
a special warm welcome to the new advertisers.  
Your continued support allows us to bring The 
Advertiser Magazine to the community each month, 
and we truly appreciate every one of you. 
 
Inside this issue you’ll find plenty to entertain, 
inform and hopefully inspire. So grab a cold drink, 
find a shady spot, and enjoy a relaxing read. 
 
Have a fantastic July, stay safe in the sunshine, drink 
plenty of water, and remember, if the pavement is 
melting beneath your feet, it might be time to head 
back indoors for a little siesta! 
 
Enjoy the magazine. Stay cool!

Andrew &Cheryl

Advertisers!! to be able to receive 
WhatsApps on special offers, updates and 
important information, please be sure to 

save The Advertiser number 675 608 716 to 
your phone contacts.

special offers, news & 
important information
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Succulent shredded chicken, 
crunchy apple, walnuts & fresh 
vibrant basil. this salad is 
packed with Flavour & texture

Ingredients:
1 chicken breast fillet (220g), butterflied 
1 lemon, zest and juice 
1 clove garlic, minced 
1 bay leaf 
2 tablespoons extra virgin olive oil 
1/2 teaspoon salt flakes 
¼1/4 teaspoon freshly cracked black pepper  
½1/2 head of cauliflower florets (reserve stalks) 

Basil Pesto
45g pine nuts, toasted 
1 cup of basil, washed and dried 
2 small cloves garlic, halved 
1 cup of olive oil 
60g parmesan cheese, freshly grated 
Salt flakes, to season 
Freshly-cracked black pepper, to season 

Ingredients for Salad:
A tangy apple, washed and thinly cut into 
matchsticks, sitting in acidulated water  
12—15 mint leaves, torn 

1/3 cup of toasted walnuts, coarsely chopped (could 
use whatever nut you have) 
1 cup of any salad leaf, like lettuce or rocket, lightly 
torn. 
1 celery heart stick, sliced on the diagonal (try and 
pick an inner pale rib from towards the centre so it’s 
nice and sweet) 
Reserved raw cauliflower stalk, pulsed to a rough 
rice.

Method: 
1. Preheat oven to 200°C fan (220°C conventional). 
2. Combine the chicken with lemon zest, juice, garlic, 
bay leaf, 1 tablespoon oil, salt and pepper and set 
aside to marinate.  
3. Toss the cauliflower florets in the other 
tablespoon of oil and season with a pinch of salt. Set 
aside.  
4. Once the oven has preheated, spread the 
cauliflower over a lined tray followed by the 
chicken, nuzzling the chicken amongst the florets. 
Bake for 12—15 minutes, or until the chicken juice 
comes out clear. Remove the chicken, to rest. If you’d 
like some more colour on your cauliflower, then pop 
back in the oven for another 10 minutes.  
5. Meanwhile make the pesto by whizzing the 
toasted pine nuts, basil and garlic in a food 
processor. Slowly add olive oil until combined. Add 
parmesan and adjust seasoning.  
6. Once the chicken is cooked and cool enough to 

handle, shred and place it in a large 
mixing bowl. Drain off the apples and 
add into the bowl along with mint 
leaves, walnuts, salad leaves, celery, 
roasted cauliflower, cauliflower 
rice and basil pesto. Toss and adjust 
seasoning with salt, pepper and olive oil 
as needed. 
7.	Serve the salad immediately and 
enjoy! 

 (ABC News: Alice Zaslavsky)
Alice Zaslavsky food literacy advocate, bestselling 
cookbook author “A Bite To Eat with Alice” ABC 
TV 

Shredded chicken
 & walnut salad

flavour and texture
Prep time:  20 mins  - Cook time: 45 mins  - Skill level: Low - Serves: 4
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Advertise HERE for less than 
the cost of a coffee a day!

Contact us on 675 608 716 or  
email: advertisermojacar@gmail.com
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A recent book that I read, which I shall likely review in a 
furure issue, inspired me to consider this question.
Imagine, for a moment, that a mysterious figure appears 
before you. Not a terrifying Grim Reaper carrying a 
scythe, but perhaps a pleasant chap in a cardigan carrying 
a clipboard. 
“Good afternoon,” he says cheerfully. “I’ve popped by to 
let you know the exact date of your death. Would you like 
to know?” 
 What would you do? 
Would you eagerly grab the information and demand 
details? Or would you run away faster than someone 
spotting their ex across a supermarket aisle? 
It is a fascinating question and one that has appeared in 
books, films and philosophical discussions for years. If 
someone could tell you the exact date of your death, with 
100% accuracy, would you choose to know? 
At first glance, it seems like an easy answer. Most people 
immediately declare, “Absolutely not!” But the more you 
think about it, the more complicated it becomes.  

Let’s explore both sides of this 
peculiar dilemma. 
 The Case for Knowing 
The strongest argument in favour of knowing your 
death date is simple: planning. Most of us spend our 
lives preparing for things. We save for retirement, buy 
insurance, schedule holidays and spend far too much time 
deciding what to have for dinner. 
If you knew exactly when your life would end, you could 
plan with astonishing precision. 
Imagine being told you will live until the age of 97. 
Suddenly, there is no rush. You can learn Italian at 70, take 
up salsa dancing at 80 and finally start writing that novel 
you’ve been talking about since 1998. You could stop 
worrying about every ache, pain and suspicious-looking 
mole. After all, if your date is fixed, then that headache 

after three glasses of wine clearly isn’t the end. 
On the other hand, if you discovered you only had ten 
years left, your priorities might change dramatically. That 
dream trip around the world? Book it. The expensive 
bottle of wine you’ve been saving? Open it. The fancy 
towels you’ve been keeping for guests? Use them 
yourself. After all, what exactly are you waiting for? 
Knowing your date could encourage people to stop 
postponing happiness. Many of us live as though life 
comes with an unlimited extension package. We delay 
adventures, postpone dreams and save things for 
“someday”. A definite deadline might motivate us to 
make the most of every moment. 

The Financial Advantages 
Let’s be honest. There are practical benefits too. 
If you knew you were going to live until 102, you might 
save more aggressively. If you knew you were departing at 
75, you could stop worrying about running out of money 
at 95. 
Financial advisers would probably love it. Retirement 
planning would become delightfully straightforward. 
“No need for complicated calculations, Mrs Smith. We can 
see you’ll be leaving on 14 March 2087 at approximately 
tea time.” 
Morbid? Perhaps. 
Efficient? Absolutely. 
 The Freedom Factor 
There is also something oddly liberating about certainty. 
Many fears revolve around uncertainty rather than the 
event itself. People fear flying, illness, accidents and all 
manner of unlikely catastrophes. 
But imagine knowing your death date is forty years away. 
You could board aeroplanes with complete confidence. 
Skydiving? Why not? Rollercoasters? Bring them on. 
You would become virtually fearless. 
The phrase “living life to the fullest” would take on a 
whole new meaning.                       

 continued overleaf
 

Given the option, Would You Want to 
Know the Date of Your Own Death?
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The Arguments Against Knowing 
Now let us consider the other side. 
Suppose you are told that your death date is exactly 
twenty years from today. What happens tomorrow 
morning? Would you genuinely forget about it? 
Probably not. 
The date would sit quietly in the back of your mind like an 
unwelcome house guest who refuses to leave. 
Every birthday would feel different. Every New Year 
would become a countdown. Instead of celebrating 
milestones, you might find yourself calculating how many 
remain. 
Twenty years becomes nineteen. Nineteen becomes 
eighteen. The countdown never stops. 
Suddenly life resembles a particularly depressing advent 
calendar. 
 The Psychological Burden 
Human beings are not always wonderful at handling 
information. We worry about things that may never 
happen. Imagine what we’d do with information 
guaranteed to happen. 
If your date was relatively close, it could cast a shadow 
over everything. You might become obsessed with the 
approaching deadline. Every cold could feel significant. 
Every strange noise in the night might seem ominous. 
Instead of freeing you from anxiety, the knowledge could 
create an entirely new kind of anxiety. 
The uncertainty we currently live with might actually be 
healthier than absolute certainty. 
 The Risk of Giving Up 
There is another danger. What if you knew you had many 
years left? Would you become careless? Would you stop 
looking after yourself? After all, if your death date is 
fixed, why bother eating salad? Why go to the gym? Why 
wear sunscreen? 
You might spend the next twenty years eating doughnuts 
while announcing, “I’m perfectly safe until 2046!” 
Of course, there are plenty of unpleasant things that 

can happen before death. Nobody said anything about 
spending those years in peak condition. 
Likewise, if your date was closer than expected, some 
people might simply lose motivation altogether. The 
knowledge could become a self-imposed prison. 
 The Great Spoiler Alert 
Perhaps the biggest argument against knowing is that life 
thrives on surprise. 
Imagine reading a detective novel where somebody tells 
you the ending on page one. The journey loses some of 
its magic. 

Life works in much the same way. 
Part of what makes existence extraordinary is not 
knowing what comes next. Unexpected friendships. 
Chance encounters. Last-minute adventures. Fortunate 
accidents. The wonderful unpredictability of it all. 
Knowing the final chapter might change the way you 
experience every page that comes before it. 
 So Would I Want to Know? 
After much consideration, I think my answer is no. 
Tempting though it is, I suspect the knowledge would 
become impossible to ignore. I’d spend years trying 
not to think about it while secretly thinking about it all 
the time. I’d probably create elaborate spreadsheets, 
countdown clocks and colour-coded calendars. 
I’d become unbearable at dinner parties. 
“Only 6,842 days left,” I’d announce while passing the 
potatoes. Nobody needs that kind of energy. 
Instead, I rather like the mystery. 
Not knowing forces us to appreciate today. It encourages 
us to tell people we love them, take opportunities when 
they appear and occasionally order dessert without 
overthinking it. 
The uncertainty is frustrating, yes. But perhaps it is also 
what gives life its flavour. 
After all, if there is one thing we know for certain, it is that 
none of us are getting out of this alive. 
The date, however, remains hidden. Maybe that’s exactly 
how it should be.                       

continued...

 Cheryl Goth
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Monday 
* Antas
* Huercal Overa
* Vera Playa

Tuesday
* Albox
* Cuevas de  
   Almanzora
* Los Gallardos

Wednesday
* Cantoria
* Lubrin
* Mojacar
* Palomares
* Velez Blanco

Thursday
* Carboneras
* Cuevas del  
   Almanzora
* Huercal Overa
* Lorca
* Olula del Rio
* Purchena
* Sorbas

Friday
* Chirivel
* Garrucha
* Taberno
* Turre
* Uleila del  
   Campo
* Zurgena

Saturday
* Aguilas
* Albox
* Arboleas
* Tijola
* Velez Rubio
* Vera

Sunday
* Fines
* La Alfoquia
* Oria
* San Juan de     
   los Terreros
* Villaricos

Local Markets
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Find the solutions to these puzzles on our website: www.advertisermojacar.com

Across
1 	T ruth disguised as a lie (or vice versa) (6,5)
9	I s incompatible (with) (9)
10	 Scamp (3)
11	B ingo (5)
13	D uring the first stages (5,2)
14	T hickset (6)
15	K eep back (6)
18	N on-believer (7)
20	E stimate — shot (5)
21	A nd so on (abbr) (3)
22	U nrehearsed (9)
24	 1st of 365 (or 366) (3,5,3)
Down
2	B elonging to a specified person (3)
3	Y oung (or castrated) male bovine (7)
4	 Surpass (6)
5	U nsuccessful gambler (5)
6	 Magical story with a happy ending (5,4)
7	F lat pastries filled with dried fruit — less 	
	EEC  cack (anag) (6,5)
8	C ompletely straightforward (4-3-4)
12	O dontalgia (9)
16	C ompletely engage (7)
17	C ompletely ideal state (6)
19	I n a frosty manner (5)
23	P ulse (3) 

Crossword

Sudokus
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Theresa Wood M.I.A.C.P. - M.Phil. Psychoanalysis - Bsc. Counselling & Psychotherapy  
Would you like to ask for Theresa’s advice? Email in confidence at: theresa@advertisermojacar.com

Hi Betty 
I’m so sorry your lovely son has been 
taken over by addiction and he has been 
taken over, addiction has him now. This 
may seem harsh but you can only help 
him by not enabling his addiction further. 
This means not giving him any money and 
making sure he can’t take it, or anything 
of value you own that he can sell. You can 
still offer him a home for now and food 
and love, but you cannot get involved with 
anything that continues to enable his habit. 
You can find out about local organisations 
where he can get help. They may also 
be able to help you. Give your son the 
information, then leave him to it, he has to 
decide to get help himself. I hope your son 
takes the help and support you offer him. 
Best wishes 
Theresa

Hi Theresa
We are in a terrible mess. Our son who 
is 23 has got himself involved in drugs 
and we don’t know what to do. He 
owes money everywhere, his girlfriend 
has gone and he’s now in trouble 
with drug people he owes money to 
and wants us to pay them off. He was 
always a good lad up to this. We don’t 
know where to turn. 
Betty

What’s the problem
At the Advertiser magazine, we recognise that everyone needs to reach out for advice 

now and then. Seeking the help of someone who can not only offer a completley 
objective point of view but, is also qualified to advise you, may not always be possible. 
We are delighted to be able to offer the services of a qualified counsellor and 

psychotherapist, Theresa Wood, to answer any of our readers issues or problems.

Readers Answers

Your question doesn’t say if he has stopped using 
drugs so, on that basis, I would ask him what he 
thinks the solution is and work through the reality 
of each element.
E.g. If he says that his parents should pay the debt, 
follow up questions could be:
How does he plan to pay them back?
How does he plan to pay for his ongoing drug use?
What does taking drugs give him or help him avoid?
Strong questions.
If he can’t or won’t answer at all I’d leave him 
to stew but give him the contact details of 
professionals who can help him come off the drugs.
If you can form a cohesive plan that works for 
everyone write it down. Sign it. Treat it like a 
contract and make it very clear that this is a one 
time offer.

Helen

Unfortunately, usually when someone is addicted 
to drugs they always come up with a story that they 
owe money. 
It’s usually, more often than not, just to get money 
for more drugs. That is very typical and common, 
so be very careful that, if you decide to help, you 
are not actually fueling his need for more drugs. 
The drug use won’t stop until he gets the help 
he needs in a rehab. There maybe some good 
online support that might be worth looking 
into. Otherwise it is like throwing money into a 
bottomless pit and they will keep coming back for 
more. 
That may not be the case with your son and how 
awful that you are going through this because 
you are between the devil and the deep blue sea. 
Paying off drug dealers is not the solution. He 
may say he is being threatened, do you actually 
have evidence of this? Please be careful, he needs 
professional help but it can only be when he wants 
it. 
It’s hard to see your loved ones hit rock bottom but 
sometimes that is the only way they can start to 
come back. 

Anon Reader
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Calmness in Calamity

When life feels overwhelming, calming down 
quickly can make all the difference. 
Start by taking slow, deep breaths to steady your 
heartbeat. Step outside for fresh air or a short walk 
to clear your mind. Listening to soothing music can 
instantly reduce tension. Try stretching your body 
to release physical stress. Drinking water helps you 
slow down and reset. Writing your thoughts in a 
notebook can stop worries spinning around your 
head. Focus on one thing you can see, hear, or 
touch to stay grounded. A warm drink, especially 
tea, can feel surprisingly comforting. Laughing 
at something silly often breaks anxious thinking. 
Finally, give yourself permission to pause.
Not every problem needs solving immediately. 
Sometimes the calmest 
thing you can do is 
simply sit quietly for a 
few minutes and let the 
moment pass.
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sport & more

Winner Barry & John

Tony Matthews
by

sporting
firsts
Here are some interesting  ‘firsts’ from the world of sport, 
listed in no specific order.
* The first Summer Olympic Games took place in Athens 
in 1896 and in 1924 we saw the first winter Olympics take 
place in Chamonix, France.
* The NFL started in 1921 and it was the Chicago Stalleys 
who lifted the trophy.  Their arch rivals the Chicago 
Bulldogs were the champions in 1922 and 1923.
* The Green Bay Packers won the first two USA Super bowl 
tournaments: 1967 and 1968.
* Football’s World Cup started in 1930 and it was the 
hosts Uruguay who claimed the prize, beating Argentina 
4-2 in Montevideo before a crowd of 68,346. Italy were 
champions in 1934, thus becoming the first European 
country to win the tournament.
* In 1956 Real Madrid became the first winners of the 
European Cup. In fact the Spanish giants won trophy again 
in 1957, 1958. 1959 and 1960 before Benfica ended their 
run.
* The ‘English’ Football League kicked off in season 1888-
89.  Twelve teams took part and it was Preston North End 
who came out  winners... and they even retained the trophy 
the following season.
* A few years earlier, in season 1871-72, the FA Cup 
commenced and it was The Wanderers who ran out the 
winners - and they even retained the trophy the following 
season. 
* The Scottish League got underway in season 1890-91 and 
it was Rangers and Dumbarton who celebrated - sharing 
the trophy after a controversial end of season play-off 
which ended in a 2-2 draw.  Celtic came home in third 
place.
* Staying in Scotland - and Queen’s Park were the first 
winners of the Scottish Cup in 1874 and Rangers won the 
initial League Cup competition in 1947.
* In athletics... and the American sprinter Carl Lewis was 
the first runner to retain the men’s 100 metres title, doing 
so in 1984 and 1988.
* Lassie Viren of Finland was the first athlete to win back-
to-back 5,000 metres and 10,000 metres gold medals at 
the Olympic games of 1972 and 1976. 
* The USA relay teams won the first two gold medals in the 
1908 and 1912 four x 400 metres events.
* The first 13 American marathons were all won by a runner 
from the States: 1970-82 inclusive.
* The first dead heat in the London marathon was recorded 
in 1981 when the American Dick Beardsley and the Dane 
Jacob Simonsen crossed the line together.
* A British competitor won each of the first 19 All England 
Badminton championships.

* The Boston Red Sox had the honour of winning the first 
World Series baseball title in 1903.
* The first undisputed World Heavyweight boxing 
champion was the American James J. Corbett who took 
the title in 1892.   Bob Fitzsimons was the first Brit to win 
the title  in 1897 and the first boxer to win the British title 
was Charlie Mitchell in 1894.
* Cricket’s World Cup competition was first held in 1975 
and it was won by the West Indies, with Viv Richards, Clive 
Lloyd, Alvin Kallicharran, Rohan Kanhai, Andy Roberts, 
wicket-keeper Deryck Murray and Roy Fredericks the star 
players.
* Surrey won the very first County Cricket Championship, 
claiming the prize in 1864. 
* The first cricketer to average over 100 runs per innings of 
a season worldwide was the great Australian Don Bradman 
with figures of 115.66 in 1938. The first Englishman to 
average over a century was Yorkshire opening Geoff 
Boycott with 100.12 in 1971. Eight years later Boycott 
averaged 102.53.
* The first bowler to return a seasonal average of under 10 
per wicket was Englishman Dick Pougher of Leicestershire 
in 1894.  
* Derbyshire’s Wilfred ‘Dusty’ Rhodes was the top bowler 
in County cricket seven times - in 1900, 1901, 1919, 
1920, 1922, 1923 and 1926. No-one has ever got near to 
matching this record.
* The first England v. Australia Test Match took place in 
March 1877 at the MCG (Melbourne Cricket Ground) and it 
was the hosts who won the game by 45 runs.  England’s Alf 
Shaw bowled the first ball in this game and Aussie opener 
Charlie Bannerman scored the first Test run. He later had 
the pleasure of scoring the first ‘Test’ century.
* The first Tour of France cycle race took place in 1903 and 
it was home rider Maurice Garin who was first over the 
finishing line. 
* In the world of darts, Welshman Leighton Rees 
was the game’s first winner of the World professional 
Championship, doing so in 1978.
* Limerick were the first winners of the All-Ireland Gaelic 
football championship in 1887. The first team to win the 
prize twice was Dublin, in 1891 and 1892.
* The British Open Golf Championship took place in 1860 
at Prestwick in Scotland and it was the bearded Willie Park 
senior who was the first winner of the coveted trophy.
* The first winner of the USA Open golf title was Jim 
Barnes in 1916 at the Siwanoy Country club in New York 
and the USA had the honour of being the first recipients of 
the Ryder Cup, beating Team GB in 1927.

More FIRSTS to check out next month...
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Advertising with The Advertiser Magazine can cost less 
than a cup of coffee a day.

Why is your business not being advertised with  
The Advertiser Magazine?

Over 1,800 copies of The Advertiser are downloaded each month 
and we deliver the magazine to over 200 local businsses.

Contact us today on 675 608 716 or  
email: advertisermojacar@gmail.com
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Book review 

A Painted House by John Grisham is a luminous 
departure from the courtroom dramas and legal 
thrillers that have long defined his formidable 

reputation. For readers accustomed to high stakes 
litigation and brisk procedural intrigue, this novel arrives 
as a revelation. It is quieter, more contemplative, and 
profoundly intimate. In relinquishing the legal arena, 
Grisham reveals an altogether different register of 
storytelling, one steeped in memory, landscape, and the 
fragile intensity of childhood perception.
Set in rural Arkansas during the 1950s, the novel is 
narrated through the observant eyes of young Luke 
Chandler, a boy growing up on 
a cotton farm. The rhythms of 
agrarian life are rendered with 
painstaking detail. Fields stretch 
endlessly beneath a merciless 
sun. The labour of picking 
cotton becomes both backdrop 
and crucible for human drama. 
Grisham evokes this world 
with an authenticity that feels 
lived rather than researched, 
suggesting deep personal 
familiarity with its textures and 
cadences.
There is, throughout the novel, a distinct atmosphere 
reminiscent of Little House on the Prairie. The simplicity 
of rural existence, the centrality of family bonds, and the 
quiet endurance required by hardship all echo that earlier 
literary tradition. Yet Grisham tempers pastoral nostalgia 
with moral complexity. Beneath the surface of community 
life lie tensions of class, race, and secrecy. Violence and 
betrayal intrude upon innocence, shattering any illusion 
that this is merely a sentimental portrait of country living.
What makes A Painted House so compelling is its 
emotional subtlety. Luke’s voice is suffused with curiosity 
and dawning awareness. He witnesses events that exceed 
his comprehension, and the reader feels the poignant 
gap between childhood understanding and adult reality. 
Grisham handles these moments with restraint, allowing 
implication to carry more weight than exposition. The 
result is a narrative that resonates long after its final 
pages.
Stylistically, the prose is elegant in its simplicity. Grisham 
resists ornamentation, favouring clarity and measured 
pacing. This restraint lends the novel a quiet dignity. The 
landscape itself becomes a character, shaping destinies as 
decisively as any human choice.
In A Painted House, John Grisham proves that his literary 
prowess extends far beyond the courtroom. He crafts a 
tender, evocative, and deeply humane story that stands 
apart within his oeuvre. It is a novel of memory and 
maturation, imbued with warmth and shadow in equal 
measure.

                                                                         Cheryl Goth

a painted house
 by John Grisham




